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Paramount Coffee in Lan-
sing is one of the state’s largest
coffee roasters and distribu-
tors, but growing revenue
takes more these days.

The company has started
moving beyond roasting and
distributing coffee to making
private-label brands for retail-
ers and selling its own coffee at
retailers such asMeijer and on
its Web site, www
.paramountcoffee.com.

Boosting its presence in re-
gional ornational chainshasn’t
hurt either — it boosted sales
by single digits last year, said
Angelo Oricchio, Paramount’s
chairman and CEO.

The Lansing-based compa-
ny is private and does not re-
lease financial data. It was
founded in 1935 and plans to
celebrate 75 years in business
this August.

Its employees bought the
company from the founding
Radway family 10 years ago
through an employee stock
ownership plan.

Oricchio, a native Brazilian
who grew up surrounded by
coffee trees, took the helm in
2005 and has been busy work-
ing to shift the business away
from weak segments such as
office customers and toward
stronger ones such as restau-
rants.

The company serves nearly
600 companies in Michigan,
but that segment represents
just 15% to 20% of annual reve-
nue, he said.

Restaurants account for
40%of annual saleswith the re-
tail and private-label business
making up 30% to 40%. A label

called MI Coffee features
Michigan packaging and is
sold at Meijer and through the
Paramount Web site.

“We always had a retail
presence, but it was small,”
said Oricchio. “Some labels
like theMICoffeewere specifi-
cally targeted for our area. It
has good acceptance.”

Paramount Coffee sources
its beans frommost of the pro-
ducing countries and roasts
them in its 85,000-square-foot
production facility in Lansing.
It roasts organic and fair trade
beans as well.

For example, Paramount
started buying coffee beans
from Rwandan growers five
years ago to help revive the
coffee trade there in partner-
ship with Michigan State Uni-

versity. The program, Part-
nership for Enhancing Agri-
culture in Rwanda through
Linkages, has helped commu-

nities rebuild after thewar and
genocide in 1994.

Proceeds from the Para-
mount Coffee sales helped cof-
fee growers in Gashonga,
Rwanda, buy 400 goats. Para-
mount donates $1 for every bag
of Fair Trade Rwanda coffee
sold to an endowment fund
created under the Michigan
State program.

“Wewere among the first to
buy back their coffee,” Oric-
chio said. “Weare contributing
to their cause.”

Paramount also recently in-
troduced a new line of lower-
cost coffee called “Joe.”

“We look for continued
growth inMichigan asmuch as
we can and to solidify our rep-
utation in private label,” he
said.

Paramount Coffee

Private-label products help
roaster perk up its business

ANDRE J. JACKSON/Detroit Free Press

Angelo Oricchio, chairman and CEO of Paramount Coffee, samples coffee in Paramount’s tasting room in
Lansing. Oricchio says restaurant sales, retail and private-label production make up most of its business.

Big Four to address region’s concerns
With rising unemploy-

ment, foreclosures and
a challenging business cli-
mate, some are wondering:
What’s ahead for metro De-
troit?

Oakland County Executive
L. Brooks Patterson, Detroit
Mayor Dave Bing, Wayne
County Executive Robert
Ficano and Macomb County
Board of Commissioners
Chairman Paul Gieleghem
are expected to answer that
Tuesday when they appear at
the Detroit auto show for a
Detroit Economic Club lun-
cheon.

The leaders are expected
to discuss transit, education,
the state’s budget woes and
politics.

Show goers can watch
from afar; it will be held on
the show floor near Electric
Avenue. Those who bought
tickets to the sold-out lun-
cheon will be able to ask
questions. I will serve as

emcee. The “Big Four at a
Crossroads,” will be aired as
a special “Michigan Matters”
on Saturday at 11 a.m. on
WWJ-TV (CBS Detroit).

The Big Four refers to
Patterson, Bing, Ficano and
Gieleghem.

This is just the latest chap-
ter in the Detroit Economic
Club’s storied history. Beth
Chappell, president and CEO
of the 75-year-old club, has
been trying to refocus the
group lately.

Branching out locally
The Detroit Economic

Club began as a place where
national and international
leaders could come to talk
about business, politics and

societal issues.
Though its focus will re-

main national, Chappell and
her team want to branch out
to local and state leaders.

“Our goal is to take the
best of what the Detroit Eco-
nomic Club is and will contin-
ue to be — and complement it
by branching into some state,
regional and local issues,” she
said.

While seeing the Big Four
may not be as exciting as
seeing Lady Gaga take the
stage, the fact that the lun-
cheon sold out reinforces
how much anticipation there
is hearing from the area’s
regional leaders.

Responding to suggestions
Listening to her members,

Chappell has shifted club
events to include some break-
fast and late-day gatherings.

There’s also something
synergistic about Tuesday’s
luncheon at Cobo.

Twelve months ago, Rod
Alberts, executive director of
the Detroit Auto Dealers
Association — which puts on
the North American Interna-
tional Auto Show — and
Doug Fox, chairman of the
show, were caught in a war of

words over Cobo repairs. A
deal was eventually struck.

In putting on Tuesday’s
event, Chappell is teaming
with Alberts and Trey Fa-
bacher, vice president and
general manager at WWJ-TV
CBS Detroit/CW 50.

Working on momentum
With support from her

club board, which includes
Bill Ford and Thomas Dekar,
vice chairman of Deloitte, her
team forged ahead with the
National Summit in June.

The event attracted na-
tional speakers and thou-
sands of people.

It resulted in an impres-
sive report of what can help
propel the economy. Chap-
pell, Ford and Dekar visited
with Obama administration
officials in Washington in
December to present the
report.

It’s the kind of nimble
response that helped the club
reach its 75th anniversary,
and Chappell hopes to keep
the momentum going.

“We’re working to make
sure the club is around 75
years from now,” she added.

� TO REACH THE DETROIT ECONOMIC CLUB,
CALL 313-963-8547 OR GO TO WWW
.ECONCLUB.ORG

CAROL CAIN
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Beth Chappell, president and CEO of the Detroit Economic Club, wants
the club to address state, regional and local issues.

MINING

Kennecott making plans
Kennecott Eagle Miner-

als, based in Ishpeming, is
preparing construction
plans and schedules neces-
sary to begin building a
nickel and copper mine in
Michigan’s Upper Peninsula
this year.

Last week, Kennecott
received the final authoriza-
tion it needs from the State
of Michigan for the $300-
million project that will
create an estimated 700
construction and mine oper-
ations jobs in the Upper
Peninsula.

Kennecott plans to begin
a three-year construction
effort aimed at bringing
production of nickel and
copper from Eagle online in
2013.

Site preparation for sur-
face facilities — primarily
environmental management
and control programs — is
set to begin once construc-
tion schedules are finalized.

The majority of work
planned for 2010 at the site
will be focused on first
clearing and grading the
120-acre site and building a
$10-million water treatment
plant.

A date for groundbreak-
ing has not been set, but will
be announced later.

ENERGY

Solar panel site sought
Rochester-based Energy

Conversion Devices, a man-
ufacturer of thin-film flex-
ible solar-laminate products
for rooftops, plans to estab-
lish a 30-megawatt solar-
laminate plant in France.

The company is evaluat-
ing sites, particularly in the
Alsace region.

Expected terms of the
project, including anticipat-
ed launch date, were not
disclosed.

AUTOS

Accenture adds center
Detroit-based Accenture

has expanded its global
network of industry solution
centers with the opening of
the Accenture Innovation
Center for Automotive and
Industrial Manufacturing in
Detroit, boosting the con-
sulting and system integra-
tion capabilities it provides
to clients worldwide.

The innovation center in
Detroit offers consulting,
system integration and out-
sourcing services in sales
and marketing, aftersales
services including warranty
and parts logistics, custom-
er relationship manage-
ment, talent management
and finance.

It also offers industry
workshops and demonstra-
tions for clients, promoting
dialogue on opportunities
that impact the automotive
and industrial manufactur-
ing industries.

RouteOne’s new link
Farmington Hills-based

RouteOne has completed
integration with indepen-
dent subprime lender Na-
tionwide Acceptance.

Dealers in markets
served by Nationwide may
now process credit applica-
tions electronically to Na-
tionwide through the Route-
One platform.

Nationwide Acceptance
comprises a group of com-
panies specializing in the
underwriting and point-of-
sale purchase of non-prime
and subprime automobile
sales finance contracts.
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Paramount Coffee
Based: Lansing
Founded: 1935
Employees: 74
2009 sales growth: Single

digits
Customers: Nearly 600 com-

panies in Michigan get their
office coffee supplies from
Paramount. The company’s
brand also is sold in retail
outlets, including Meijer. Para-
mount also supplies restau-
rants and makes private-label
coffee for other companies.
Online: www.paramount

coffee.com

Boosting presence
in chains works, too
By GRETA GUEST
FREE PRESS BUSINESS WRITER

CHARITY

Free coats for children
At 11 a.m. Monday, hun-

dreds of needy children will
be able to get a free new coat
through a special partnership.

Any family receiving assis-
tance from the Department of
Family Services will be able to
get a new coat.

You must bring your med-
ical card, your child and your
identification to the Kmart
store at Telegraph and Eight
Mile.

Kmart is partnering with
WADL-TV (Channel 38) in
the effort.

“The economy and the
extreme pressure on auxiliary
services and organizations
that help the community are
tremendous. We consider
ourselves fortunate that

someone from our community
would be so generous for the
benefit of Detroit’s school-
children,” said Denise Dody
Johnson, the station’s market-
ing and public relations direc-
tor.

FINANCE

Quizzle site redesigned
Livonia-based Quizzle

(www.Quizzle.com), a free
way to manage your home,
money and credit, has
launched a redesigned Web
site.

The reworked Quizzle site
provides simplified naviga-
tion, faster load times and
clearer explanations of users’
important financial informa-
tion with a cleaner look.

This is the first major rede-
sign of the consumer-finance

Web site since its launch in
February 2008.

“For nearly two years,
we’ve been listening to sug-
gestions from Quizzle users,
watching how they interact
with the site and learning
about the tools and informa-
tion they need to better man-
age their home, money and
credit,” said Todd Albery,
CEO of Quizzle. “The new
design improvements come
directly from the more than
300,000 people who use Quiz-
zle and will be instrumental in
our continued growth.”

FOOTWEAR

Wolverine picks agency
Rockford-based Wolverine,

a maker of work and outdoor
footwear and apparel, has
selected Hanson Dodge Cre-

ative of Milwaukee as its
brand agency.

Wolverine selected Hanson
Dodge based on the agency’s
knowledge of the Wolverine
brand and success in building
branding programs that tar-
get active lifestyle consumers.

MANUFACTURING

TriMas sets refinancing
Bloomfield Hills-based

TriMas has concluded the
final step of its previously
announced refinancing activ-
ities with the completion of
the cash tender offer for its
outstanding 97⁄8% senior sub-
ordinated notes due 2012.

The refinancing activities
for TriMas included:
� The amendment of its credit
agreement to extend the ma-
turity of $226.3 million of

$252.2 million in term loans
from August 2013 to Decem-
ber 2015, which is expected to
improve the company’s fi-
nancial flexibility.

The maturity date and
interest margins of approxi-
mately $26 million in term
loans held by lenders that did
not consent remain un-

changed.
� Extending the maturities of
$75 million in revolving credit
commitments from August
2011 to December 2013.

The maturities and in-
terest margin of $8 million in
revolving credit commitments
remain unchanged.
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